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The Best Practice Guide to Branded
Content Made Meaningfully

About This Best Practice Guide
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— The ws guide is to lay out the principles by
which teams can make branded content, meaningfully.

— t of principles will be continually updated to
reflect culture, society and changing attitudes to what
we define as ‘meaningful’.
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Whilst this guide will be a set of principles that teams
W can hold themselves accountable for, it is the intention

— that with the support of industry and external bodies,
other organisations will follow this example and similarly

- make the commitments to make content meaningfully.
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These set of principles are designed for the North
America market, but with adaptions to be progressed
and implemented across all other local markets where
relevant.
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01) Safety

irkshop locations and content creé
safety certified
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g'Visual effects will clearly pre-
at the content contains footage that
igraines, epilepsy and similar

* The safety, mental heath wellbeing and protection of
staff, colleagues, client and any co-worker is paramount
and takes precedent over any other activity

INSTITUTE for

Consider completing Institute of Advertising @ Ensure every team member is
i Ethics and become a CEAE (Certified KidAware certified
ADVERTISING Ethical Advertising Executive) K’Mm
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02) Honesty

e You should abide by the Institute of Advertising
Effectiveness 9 principles* to ensure you adhere to the
highest ethical standards of truth, transparency,
protection, creation and information dissemination

e Any member of the team can raise an issue, concern or
suggestion anonymously without the fear of it being

made public to their peers

e Actively educate your teams and explore issues around
content adjacency for mis and disinformation

* https://www.iaethics.org/principles-practices
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03) Representation
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04) Su tainability

e Consider joining AdGreen which will mean you can take
an active role in adhering to their guidelines in'reducing
the impact on the environment on all content
productions y

* Use the AdGreen carboh/cgfl‘éulator to measures your
carbon footprint throyg’h’but the production process
’

e Encourage yours g’ff toattend the 2 hour online training
AdGreen sessionf,allowing them to display their
certifications o%h,efr‘profile, and on the work created
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e Use the AdGreensupplier list to identify 100% renewable
energy partners to reduce emissions to the absolute
minimum

e Any unavVoidable’ emissions are offset via the AdGreen
Creative Offsets hub**, powered by Natural Capital
Partners

e Actively encourage virtual attendance for any content
production and shoots, to reduce your carbon impact on
the environment

* https://weareadgreen.org/sustainability-training/
** https://weareadgreen.org/resources/offset-emissions-from-your-production-activities

e www.thebcma.info &
%% branded content - W
marketing association P L :_ '

© Havas 2023



https://weareadgreen.org/training
https://weareadgreen.org/training
https://weareadgreen.org/resources/offset-emissions-from-your-production-activities
https://weareadgreen.org/resources/offset-emissions-from-your-production-activities
https://weareadgreen.org/resources/offset-emissions-from-your-production-activities

The Best Practice Guide to Branded
Content Made Meaningfully

\\ 9 p
ﬁ - "E P e -
Aw oy punded/ 1835 by, uis Havas, Havas is
> Lo A ’s 4 1-# ommunications group'
e L o W 4
»ol af__q_,__.‘,___' ._ 5le in-over 100 countries sha
.~ - mission:: e a meaningf difference to,
busmesses,énd pegple == e
To brands !"41’” s Ty |
< e
A et e 1l i !‘ |
1[]'-%. We are here to help ot:ﬂ tld ti) =q.a||§ l
il ‘Tt *-;:eputatlon,and drive 0Sitiy elf h ﬂnei' f
| W 'poWer of ouricreative works || ; i ;,v".'&
A LA |l" ___‘i‘ [ !l“!'t H
"-e"il..'-f:,;; ™ S| 5
;?f'.'-f L '-:'To busin ﬁl}é “9? (I

sy s '*tl] | ( 1
W ', We aretliﬁ"ﬂ”to h I : smesses grow well and
PN étldlences ina, m ingful way. Havas is comn
=l _ improving its own y stan y
~ 7 transparency, leQl‘QI'E!, andi ;J_\_ lusion th
campaigns we create. =

"1 £ - S et

N ~. thrive. “\ (4
:.h,-__ . ! :'.1-' -./_7

I?bn\r_nOre'information please visit https://www.havas.com

www.thebcma.info Y
%% branded content gag - W
marketing association P L y '

© Havas 2023




The Best Practice Guide to Branded
Content Made Meaningfully

Standed cofitent  J

iR associafion

aded Ca tent‘&rke

continu
- tlng comﬁmﬁcatmnslhr the past twen

_"'H'"

—

: - S oho, London in 2003, i -'M'.- he forum ¥«
5 meet producers. Thanks # ; '
7 #. ' L& .

bershlp oase.

ontent creators
and payback.

i continue
of branded c«
est practi

i - :
www.thebcma.info M
%% branded content sL’~Y W
marketing association - o Havas 2093




